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Westover Taps Apartments.com and CoStar 
to Improve Occupancy and Profitability

For more than 50 years, the Westover Companies 
has grown to manage more than 11,000 apartments 
in 55 separate residential communities; operate 
more than 630,000 square feet of commercial 
office space; and operate six major retail shopping 
centers across Pennsylvania, Delaware, Maryland 
and New Jersey.

Westover is constantly seeking qualified leads 
to help ensure properties are fully leased and 
optimal rents are realized.  Its leaders selected 
Apartments.com to advertise their properties and 
immediately realized the quality of leads were 
having a positive impact on their properties.  “With 
over 50 properties to advertise and manage, 
the quality of leads we receive is tremendously 
important to us,” said Melissa Sampson, Marketing 
Director for the Westover Companies. 

 

“Our marketing team is extremely 
small, so it’s critical to have good 
data at our fingertips in an easy-to-
use format. We’ve seen tremendous 
growth in the overall quality of leads 
coming to our properties; the front-
end user experience is easy; and the 
back-end reporting for both sites 
allows us to compile and present 
comprehensive reporting to our 
executive team, which is vital to our 
success.” 

Westover’s leaders also wanted more insight into 
how their peers were performing, in order to set 
rents shrewdly and competitively. They sought, 
among other things, vacancy trends, available 
amenities, unit mixes and upgrade information 
about competitor properties to help them make 

fast pricing and upgrade decisions. CoStar quickly 
became an integral part of Westover’s leasing 
strategy.  The depth and accuracy of CoStar’s 
data  on multifamily properties  gave them the 
competitive advantage of knowing exactly what 
was happening in the market – where there was 
vacancy, what concessions competitors were 
offering and so much more.  Not only does the 
data allow for Westover to make financially sound 
decisions but it saves a tremendous amount of 
time in what was before a very manual process.  
“The product that I never thought would be most 
valuable to me – and has already paid dividends 
on our residential end – is CoStar,” said Sampson. 
“At the Westover Companies, we are constantly in 
expansion mode. Being able to look at up-to-date 
information with a few mouse clicks has given our 
owners information central to the management 
process. 
And educating our regional property managers 
about what’s going on in their markets – 
supported by hard, empirical data – helps those 
managers make smart, proactive leasing, pricing 
and concession decisions at the community level.”
The impact Apartments.com and CoStar has had 
on Westover is profound.  Now, the company is 
better able to: 
Quickly research vacancy trends, available 
amenities, concessions and special deals among 
competitors using targeted search parameters – 
allowing regional managers to respond quickly 
and maintain the most viable, attractive rents. 
Develop and deliver comprehensive reports to 
senior leadership – allowing the marketing team 
to drive results that create the most profitable 
business with the least amount of time and effort.  
Achieve the highest quality, best leads through the 
Apartments.com network, which offers advertisers 
heightened, targeted exposure for their properties 
and unique specials. 
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